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DETAILED ACTION 

The following is a non-final, first office action on the merits, in response to application filed 
5/9/2006. Claims 1-20 are pending. 

Priority 

The Applicant claims benefit of PCT/IB04/52339 filed on 1 1/8/2004. Receipt is 
acknowledged of papers submitted under 35 U.S.C. 1 19(a)-(d), which papers have 
been placed of record in the file. 

Information Disclosure Statement 

The information disclosure statement (IDS) submitted on 5/9/2006 was in compliance 
with the provisions of 37 CFR 1 .97. Accordingly, the information disclosure statement is 
being considered by the examiner. 

Claim Rejections - 35 USC § 102 

The following is a quotation of the appropriate paragraphs of 35 U.S.C. 102 that form 
the basis for the rejections under this section made in this Office action: 

A person shall be entitled to a patent unless - 

(b) the invention was patented or described in a printed publication in this or a foreign country or in public 
use or on sale in this country, more than one year prior to the date of application for patent in the United 
States. 

Claims 1-4 and 6-20 are rejected under 35 U.S.C. 102(b) as being anticipated by 
Smith (U.S. Pub. No.2004/0034561 A1). 
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As per claim 1 , Smith discloses a method of providing an interactive billboard, 
comprising facilitating: 

• receiving a message for posting on the billboard, with a contact-number for 
responding to the message, separate from the message ([0007], utilizing short 
message systems provided on mobile or cell phones; Fig. 1 , billboard 
advertisement; autofone), 

• associating a response-number to the contact-number ([0008], a common "reply 
to" telephone number; [0009], use distinct pre-allocated short text message; 
[0078], every message contains the mobile number of the originating message), 

• displaying the message and the response-number on the billboard ([0007], 
utilizing short message systems provided on mobile or cell phones), 

• receiving one or more response-messages associated with the response-number 
([0009], use the same common "reply to" telephone number), and 

• forwarding the one or more response-messages to the contact-number 
associated with the response-number (0076], automatically routed to multiple 
clients). 

As per claim 2, Smith further discloses the method of claim 1, further including 
facilitating providing a limited time duration for forwarding the response-messages to the 
contact-number ([0068], overall delivery time is typically a few seconds; [0083], 
keyword, billboard advertising where time is limited). 
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As per claim 3, Smith further discloses the method of claim 2, further including 
facilitating 

• receiving an other message and an other contact-number (([0007], utilizing short 
message systems provided on mobile or cell phones). 

• associating the response-number to the other contact-number after the limited 
time duration ([0067], interactive; ([0068], overall delivery time is typically a few 
seconds; [0083], billboard advertising where time is limited), and 

• displaying the other message and the response-number on the billboard ([0007], 
utilizing short message systems provided on mobile or cell phones). 

As per claim 4, Smith further discloses the method of claim 1 , wherein the one or more 
response-messages include at least one of: a voice message, a Short Messaging 
Service message, and a Multimedia Messaging Service message ([0012], short text 
message; Fig. 2, call a telephone number; Fig. 6, log of calls). 

As per claim 6, Smith further discloses the method of claim 1, further including 
facilitating simultaneously displaying multiple messages on the billboard ([0005], 
multiple promotions could be run simultaneously). 

As per claim 7, Smith further discloses the method of claim 6, further including 
facilitating 



Application/Control Number: 10/578,657 Page 5 

Art Unit: 4115 

• associating a distinct response-number to each of the multiple messages 
([0005], multiple promotions could be run simultaneously, content of the SMS will 
be specific to and will identify the particular promotion; [0076], messages can be 
automatically routed to multiple clients, based on the content of the message), 
and 

• displaying each of the distinct response-numbers with each of the multiple 
messages; ([0076], messages can be automatically routed to multiple clients, 
based on the content of the message). 

As per claim 8, Smith further discloses the method of claim 1, wherein 

• the response-number is associated with multiple contact-numbers ([0005], the 
same destination phone number), and 

• the method further includes receiving ancillary information that facilitates 
identification of the contact-number to which each response-message of the one 
or more response messages is to be forwarded ([0005], content of the SMS will 
be specific to and will identify the particular promotion). 

As per claim 9, Smith further discloses the method of claim 8, wherein the ancillary 
information includes at least one of: a time of receipt of the response-message, and an 
identifier associated with the message on the billboard ([0044], date sent, time sent, 
mobile number, message text). 
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As per claim 1 0, Smith further discloses the method of claim 1 , further including 
providing a further isolated communication path between a responder who provided at 
least one of the one or more response-messages and a poster who provided the 
message for posting on the billboard ([0078], every message contains the mobile 
number of the origination message, reply path, 2-way transaction; Fig. 2, advert, 
media). 

As per claim 1 1 , Smith discloses a billboard system comprising: 

• a posting receiver that is configured to receive a message, and a contact-number 
separate from the message (Fig.2, item 18, Advert. Media). 

• a controller that is configured to: associate a response-number to the message, 
and display the message and the response-number on a billboard (Fig. 2, item 
20, autofone database). 

As per claim 12, Smith further discloses the billboard system of claim 1 1 , further 
including: 

• a response receiver that is configured to receive a response-message associated 
with a received-response-number ( Fig. 2, item 16, response messages, mobile 
operator), and 

• a response transmitter that is configured to transmit the response-message to 
the contact-number that is associated with the received-response-number (Fig. 2, 
item 22; Fig. 7, mobile network). 
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As per claim 1 3, Smith further discloses the billboard system of claim 1 2, wherein 

• the received-response-number is associated with multiple contact-numbers 
([0005], the same destination phone number), and 

• the response receiver is further configured to receive ancillary information that 
facilitates identification of the contact-number to which the response-message is 
to be transmitted by the response transmitter (Fig. 2, item 16, response 
messages, mobile operator; ([0005], content of the SMS will be specific to and 
will identify the particular promotion). 

As per claim 14, Smith further discloses the billboard system of claim 13, wherein the 
ancillary information includes at least one of: a time of receipt of the response-message, 
and an identifier associated with the message on the billboard ([0044], date sent, time 
sent, mobile number, message text). 

As per claim 15, Smith further discloses the billboard system of claim 12, further 
including a database that is configured to store the response-number and the 
associated contact-number (Fig. 2, item 20, autofone database). 

As per claim 1 6, Smith further discloses the billboard system of claim 1 1 , wherein the 
controller associates the response-number to the message for a limited time duration 
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(Fig. 2, item 16, response messages, mobile operator; [0068], overall delivery time is 
typically a few seconds; [0083], billboard advertising where time is limited). 

As per claim 1 7, Smith further discloses the billboard system of claim 1 1 , wherein 

• the posting receiver is further configured to receive an other message and an 
other contact-number (Fig. 2, item 18, Advert.Media; [0005], multiple promotions 
could be run simultaneously), and 

• the controller is further configured to: associate the response-number to the other 
message, and display the other message and the response-number on the 
billboard (Fig. 2, item 20, autofone database; Fig. 1). 

As per claim 18, Smith further discloses the billboard system of claim 11, wherein the 
response-message includes at least one of: a voice message, a Short Messaging 
Service message, and a Multimedia Messaging Service message ([0012], short text 
message; Fig. 2, call a telephone number; Fig. 6, log of calls). 

As per claim 1 9, Smith further discloses the billboard system of claim 1 1 , wherein the 
controller is further configured to simultaneously display multiple messages on the 
billboard (Fig. 7, promotion gateway 102; [0005], multiple promotions could be run 
simultaneously). 

As per claim 20, Smith further discloses the billboard system of claim 19, wherein the 
controller is further configured to: 
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• associate a distinct response-number to each of the multiple messages, (Fig. 7, 
promotion gateway 102; [0005], content of the SMS will be specific to and will 
identify the particular promotion, [0044], mobile number), 

and 

• display each of the distinct response-numbers with each of the multiple 
messages (Fig. 1; [0076], messages can be automatically routed to multiple 
clients, based on the content of the message). 

Claim Rejections - 35 USC § 103 

The following is a quotation of 35 U.S.C. 1 03(a) which forms the basis for all 
obviousness rejections set forth in this Office action: 

(a) A patent may not be obtained though the invention is not identically disclosed or described as set 
forth in section 102 of this title, if the differences between the subject matter sought to be patented and 
the prior art are such that the subject matter as a whole would have been obvious at the time the 
invention was made to a person having ordinary skill in the art to which said subject matter pertains. 
Patentability shall not be negatived by the manner in which the invention was made. 

Claim 5 is rejected under 35 U.S.C. 103(a) as being unpatentable over Smith in 
view of Henrick (U.S.Pub. No.2003/0060157 A1). 

As per claim 5, Smith further discloses the method of claim 1; however, Smith does not 
explicitly disclose further including facilitating receiving payment corresponding to at 
least one of: displaying the message, and forwarding the one or more response- 
messages. Henrick teaches charging the user who learns of the content by viewing 
billboard for downloading the media content ([0023], bill the user's account for the cost 
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of the song). Therefore, it would have been obvious for one with ordinary skill in the art 
at the time of the invention to modify Smith by including receiving payment by displaying 
the message to motivate customers to learn of the advertising promotion to entice more 
purchases, as per teachings of Henrick. (Smith, [0007], utilizing short message systems 
provided on mobile or cell phones; Fig. 1, billboard advertisement; Henrick, [0023], bill 
the user's account for the cost of the song). 

Examiner has pointed out particular references contained in the prior arts of record in 
the body of this action for the convenience of the applicant. Although the specified 
citations are representative of the teachings in the art and are applied to the specific 
limitations within the individual claim, other passages and figures may apply as well. It 
is respectfully requested from the applicant, in preparing the response, to consider fully 
the entire references as potentially teaching all or part of the claimed invention, as well 
as the context of the passage as taught by the prior arts or disclosed by the examiner. 

Con elusion 

Any inquiry concerning this communication or earlier communications from the 
examiner should be directed to SUN LI whose telephone number is (571) 270-5489. 
The examiner can normally be reached on Monday-Thursday 6:30AM-5:00PM Eastern 
Standard Time. If attempts to reach the examiner by telephone are unsuccessful, the 
examiner's supervisor, Bradley Bayat can be reached on 571-272-6704. The fax phone 
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number for the organization where this application or proceeding is assigned is 571- 
273-8300. 

Information regarding the status of an application may be obtained from the Patent 
Application Information Retrieval (PAIR) system. Status information for published 
applications may be obtained from either Private PAIR or Public PAIR. Status 
information for unpublished applications is available through Private PAIR only. For 
more information about the PAIR system, see http://pair-direct.uspto.gov. Should you 
have questions on access to the Private PAIR system, contact the Electronic Business 
Center (EBC) at 866-217-9197 (toll-free). If you would like assistance from a USPTO 
Customer Service Representative or access to the automated information system, call 
800-786-9199 (IN USA OR CANADA) or 571-272-1000. 

SL 

Patent Examiner, AU 4115 



/Bradley B Bayat/ 

Supervisory Patent Examiner, Art Unit 41 15 



